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ABSTRACT
This study examines the various facades of political socialization and the media's significant
influence in Pakistan, examining the changing political landscape in light of the nation's
heterogeneous political and cultural milieu. The study highlights how important the media
is in influencing political beliefs in Pakistan's democratic environment, where public opinion
matters a lot. Using quantitative methodology, the research takes a holistic approach to
examine how the media affects political socialization, and the political environment as a
whole. By discussing the media's transformative influence in Pakistan's particular socio-
political setting, it adds to the conversation of political socialization. The study also
emphasizes the complex relationship between media and political identities and addresses
particular media effects, such as how television news frames social protests. It also
acknowledges the rise of social media as a major information source and emphasizes how
crucial it is to comprehend; how traditional and digital media interact to shape political
beliefs. Considering everything, the study emphasizes how important it is to understand
how the world's media is changing in order to cultivate the kind of informed and involved
citizens that are vital to a healthy democracy.

Cultural Milieu, Healthy Democracy, Political Identities, Political Socialization,
Social Protests
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Introduction

In a society, political socialization is essential in forming people’s political attitudes,
convictions, and actions (Zafar, 2018; Muzaffar, 2016). It is becoming more and more
important to comprehend the processes of political socialization in the context of Pakistan,
a nation with a diversified political landscape and a media landscape that is changing
quickly. The purpose of this study is to examine the various surfaces of political socialization
in Pakistan, with an emphasis on the media’s significant influence on this process (Kubin et
al,, 2021). Since its inception, Pakistan, a country with a rich fabric of political and cultural
diversity, has seen tremendous political changes. Political socialization, the process by
which people pick up political beliefs, information, and orientations, serves as a prism
through which to see the nation’s changing political dynamics (Muzaffar, et. al 2020 &
Durrani, 2018).

The media is becoming a more influential factor in modern society, helping to shape
public opinion and play a major role in political socialization (Lau et al., 2017). With the rise
of radio, television, newspapers, and digital platforms, Pakistan’s media landscape has
undergone significant changes throughout time. Comprehending the ways in which media
shapes political beliefs and actions become essential to understanding the wider range of
political socialization (McLeod & Chaffee, 2017). The media, one of the main socialization
tools, serves as a lifeline connecting people to the political sphere and affecting their
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opinions, views, and decision-making. Scholarly interest in the significant influence of media
on political socialization has grown (Lippmann, 1922; Muzaffar, et al.,, 2020 & McLeod,
2007). Examining the media’s influence on political beliefs is especially pertinent in the
Pakistani context, where there have been notable changes in the media throughout time.

There are several levels to the interaction that exist between political systems and
the media, including local, national, and worldwide ones. Public opinion is very important
in a democratic country like Pakistan, and the media may play a significant role in
influencing the political discourse narrative. The media not only disseminates information
but also contributes to the formation of public opinion, influencing how individuals perceive
and engage with the political process (Gerbner, 1969; McCombs & Shaw, 1972).

Understanding the media’s role in political socialization is essential as the media
landscape changes because it promotes informed and involved citizens, which is essential
to a healthy democracy. This study adds to the growing body of knowledge regarding
political indoctrination and the media’s transformative power inside Pakistan’s particular
socio-political milieu. Research on the framing effects of television news coverage of social
protests was carried out by McLeod and Detenber in 1999. In media studies, the term
“framing” describes how information is presented to affect how an audience perceives and
interprets events. This study focuses on how social protests are framed in television news
and how that affects how the public perceives and feels about them (Muzaffar, et. al 2019 &
Fareed et. al 2019).

Over the years, Pakistan’s media environment has undergone substantial changes,
moving from conventional modes of communication to the emergence of digital platforms.
These changes have affected how people create political identities among the general public
as well as how information is distributed. Researchers contend that through supplying
people with information, forming opinions, and influencing political attitudes, the media
serves as the main vehicle for political socialization (Shah et al., 2015).

The media’s influence on political opinions is especially significant in Pakistan,
where politics is complicatedly entwined with regional, cultural, and religious factors.
According to research, media exposure can affect how people socialize politically by
influencing how they view political figures, beliefs, and events (Hussain & Sultan, 2016). In
a country like Pakistan, where media outlets play a major role in forming public opinion and
facilitating political discourse, this influence is especially noticeable.

In addition, the process of political socialization in Pakistan has taken on new
dimensions as a result of social media’s rise to prominence as an information source. Social
media platforms help shape political narratives in real time by rapidly disseminating
information and giving a forum to varied views (Khan et al, 2020). Gaining an
understanding of the entire impact of media on political views in Pakistan requires an
understanding of how these digital spaces interact with conventional media in shaping
political socialization (Lee, 2015).

Using a variety of academic sources that examine the complex processes by which
media affects political ideas, we examine the complex relationship between media and
political socialization in Pakistan in this research paper. The goal of the current study is to
advance the understanding of the media’s involvement in Pakistani political socialization by
looking at the historical background, the modern media landscape, and the impact of digital
platforms.

Literature Review

Extensive research has been done on Pakistan’s political socialization process and
the impact of media. Ahmed et al.,, (2018) draw attention to the significant influence that
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media exposure has on forming people’s political opinions, especially when they are young.
The study looks at how important it is for different media outlets such as newspapers,
television, and internet platforms to shape Pakistani people's political beliefs and attitudes.
These results are consistent with the more general theory that media has a significant
impact on how politically aware a population is.

In fact, Malik (2019) highlights how important news media is to Pakistanis as their
main source of political information. People’s perceptions of political institutions and
procedures are greatly influenced by the ongoing coverage of political events and the
commentary offered by news organizations. This study demonstrates how news media has
a significant impact on Pakistani residents' political beliefs and socialization. The news
media, being the main source of information, plays a crucial role in the political socialization
process by influencing public perceptions and opinions on a wide range of political
problems.

The emergence of social media platforms has fundamentally changed Pakistan’s
political communication environment. These platforms—including Twitter and Facebook—
have a critical role in distributing political information and influencing public opinion, as
noted by Khan and Abbas (2020). The paper highlighted the significance of social media as
a dynamic and potent platform for information sharing and political discourse.

The study carried out by Valenzuela et al., (2019) explores the particular manner in
which social media platforms influence public opinion. It acknowledges these platforms as
potent instruments that speed up the spread of political content and provide people with
access to information and forums for debating a variety of political topics. The study found
that social media socialized society by elevating a range of opinions and influencing people's
political awareness.

The complex relationship between media bias and its effects on political
socialization in Pakistan is explored in Haider (2017) research. The research highlights the
substantial impact that media outlets’ alignment with specific political affiliations can have
on the socialization of political opinions within the Pakistani populace. It highlighted how
biased media outlets or those with affiliations to specific political parties or ideologies
frequently present information in a way that reinforces the preconceptions of the people
they cater to. Because of the selective reporting or framing of news stories, those who rely
on these social sources for information may find that their own political attitudes, beliefs,
and biases are reinforced.

Furthermore, according to Udani et al., (2018), the division brought about by media
bias can produce “echo chambers,” where people are mostly exposed to information that
confirms their own opinions. As such, this has the potential to deepen societal divisions by
limiting exposure to opposing ideas and escalating political socialization.

The study carried out by Ali and Ahmed (2021) highlights how educational
television content can improve youth political socialization in Pakistan. According to the
study, including political information in instructional broadcasts can greatly aid in the
development of informed and involved citizens.

The results of Stier et al., (2018) study highlight how television may be used as a
medium for distributing educational content outside of the realm of traditional academic
disciplines. The researchers contend that young viewers can gain a deeper comprehension
of political processes, institutions, and current affairs by including political information into
instructional programs. According to the study, political education programs can be an
effective means of encouraging civic education in young people. This in turn may help to
foster the growth of an informed and involved citizenry, which increases the likelihood that
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people will take part in civic affairs, make wise judgments, and actively participate in the
democratic process.

The study by Qureshi and Raza (2018) clarifies the difficulties related to the media’s
influence on political indoctrination in Pakistan. The study highlights worry about
sensationalism in the media and its ability to skew facts and mislead people’s opinions about
politics. This helped to socialize the detrimental effects that media sensationalism can have
on the process of political indoctrination. Sensationalized content, or content that makes use
of dramatic effects or exaggeration, may prioritize entertainment value over accuracy. Prior,
(2013) expressed that because socialization stories are used in place of factual information;
this could lead to the distortion of facts and events and perhaps have an impact on public
opinion. The study suggests that sensationalism of this kind could contribute to the spread
of misleading information and the emergence of a divisive and emotionally charged public
discourse. Sensationalized material has the power to skew people's perceptions of political
figures, organizations, and occasions, which undermines the credibility of political
socialization in general.

Material and Methods

To improve the study’s focus on those who use media for political socialization and
gauge its effects, a survey will be carried out. Each sample will have data from which will be
carefully gathered using the survey research approach. Kraemer (1991) states that survey
research is quantitative, aims to socialize particular features of a given population, and
frequently entails correlations between variables. Individuals provide the essential survey
data for the study, and before the findings are shared with the larger public, they can be
statistically and generally analyzed. A well-thought-out two-way stratified sampling
technique was used to divide the target population in order to satisfy the study’s
requirements. Two hundred respondents in all, evenly split between men and women, were
chosen at random.

The independent and dependent variables were the two main variables used in this
study. The term “Independent variable” refers to the use of media, which includes radio
(political discussion program and radio political news), newspapers (editorials, columns,
and political news), and television (news bulletin, breaking news, political news bulletin,
political affairs, and political conflicts, political talk shows). Political socialization is the
dependent variable, and it is assessed by looking at the information obtained from reading
editorials and columns, watching and listening to political talk shows, and reading political
news.

Results and Discussions
Media Outlet Preferences

The survey indicates that respondents have different preferences when it comes to
media outlets. Remarkably, a smaller proportion—16% of men and 25% of women—prefer

newspapers, whereas a larger one—70% of women and 76% of men—prefer television. On
the other hand, radio draws a far smaller audience.

Table 1
Responses of respondents according to media outlet preferences
Gender Newspapers Television
Men 16% 76%
Women 25% 70%

Media Consumption Habits
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When it comes to how long people spend consuming media, the study finds that 26%
of men and 22% of women spend two to four hours doing so. On the other hand, a sizeable
majority—58% of men and 65% of women—consume media for one to three hours each
day.

Table 2
Responses of respondents according to media consumption habits
Gender 1-3 hours/day 2-4 hours/day
Men 58% 26%
Women 65% 22%

Media's Role in Political Learning

Of those who expressly use media for political information, 22% of men and 18% of
women do so. Remarkably, a sizeable fraction—46% of both genders—consumes less media
in general. Furthermore, 30% of men and 36% of women sporadically utilize the media to
learn about politics.

Table 3
Perceptions of respondents for media’s role in political learning
Use Media for Consume less Sporadlf:ally use
Gender ce s . media for
political info media ..
politics
Men 22% 46% 30%
Women 18% 46% 36%

Preferred Media Formats for Political Information

When it comes to preferred formats for political information, 48% of women and
70% of men prefer talk shows, according to the poll. Furthermore, for political information,
38% of women and 28% of men choose editorials and articles, while 14% of males find radio
discussion shows to be interesting.

Table 4
Preferences of respondents for preferred media formats
Radio
Gender Talk Shows Editorials/Articles Discussion
Shows
Men 70% 28% 14%

Women 48% 38% -

Political Conversations

Two-thirds of women and two-thirds of men said they enjoy having political
discussions. On the other hand, 40% of men and 32% of women favor having few political
conversations. Furthermore, 32% of men and 44% of women report that they enjoy having
moderately stimulating discussions about politics with others.

Table 5
Respondents’ perceptions according to political conversations
Enjoy moderately

Gender En]_oy po!ltlcal Prefer few p(_)lltlcal stimulating political
discussions conversations . .
discussions
Men 66% 40% 32%
Women 66% 32% 449%
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Sources of Discussion Ideas

Diverse sources of discussion starters are found by the research. Remarkably, while
76% of men and 70% of women get their ideas from television, 26% of women and 22% of
men utilize newspaper stories as conversation starters. A lower proportion, 2% of men and
4% of women, listen to the radio to get ideas for discussions.

Table 6
Respondents’ perceptions for sources of discussion ideas
Gender Television Newspaper stories Radio
Men 76% 22% 2%
Women 70% 26% 4%

Reflection on Media Programs

Of the people surveyed, 14% of women and 18% of men say they would recommend
media programs. A larger proportion of people—60% of men and 54% of women—enjoy
making reference to media content. Furthermore, 22% of men and 32% of women speak of
media programs in some capacity.

Table 7
Perception of respondents for reflection on media programs
Recommend media  Enjoy making reference to Speak of media
Gender .
programs media content programs

Men 18% 60% 22%

Women 14% 54% 32%
Discussions

The results of the study clearly show that the mass media has a significant and
powerful influence on how people socialized politically. The notion that media consumption
habits have a substantial impact on people’s political socialization is unquestionably
supported by the available research. On the other hand, there is a clear rejection of the
alternative hypothesis, which states that “Media consumption patterns do not affect political
socialization.”

The findings of this study are consistent with Katherine Cramer Walsh'’s focus on the
value of political conversations as essential components for assessing individuals’ political
awareness. The study examined the relationship between participants' increasing political
consciousness and media use. It also shows that, in addition to active participation in
political debate, exposure to a range of media sources changes political interests.

This study reveals a general tendency among the participants to interact with
various media outlets. Remarkably, most participants devote one to three hours to media
consumption, demonstrating a strong commitment to knowledge retention. While the
majority of participants indicate that they prefer watching television, a significant portion
also indicates that they would rather read newspaper editorials and columns in order to
learn about politics.

In fact, it turns out that television is the most popular and widely used medium for
bringing political knowledge and information to the public. Political talk programs are the
most popular option among the target audience for gaining political insights among the
different political forms accessible. The preference for these discussion shows stems from
how well they meet the audience’s informational needs. This is consistent with the
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viewpoint of Paul Lazarsfeld and Elihu Katz, who suggested that media content is crucial in
determining the topics that will be discussed in public (Wimmer & Dominick, 2003). Within
the political media space, news stations compete fiercely with one another, with political
talk programs serving as the main arena of competition.

The dynamics of competition among news outlets highlight how important the
media is in determining the direction of political issues. The prominence of political talk
shows in this competition is made clear by the analysts’ viewpoints and the participation of
different political figures in these programs. As a result, television as a medium turn into a
trustworthy resource for participants since it shapes political discourse’s agenda in addition
to presenting a variety of viewpoints.

It is important to remember, nevertheless, that television has an impact that goes
beyond simple information intake. According to the study, participants not only like having
conversations with people about political matters but also mostly take their debate starters
from political talk shows. The power of these discussion shows to shape the opinions of their
viewers provides the justification for this tendency. Political talk shows effectively direct
how information is viewed and debated among the audience by framing topics and defining
the narrative. This supports the notion that the media, especially talk programs with their
structured style, has a big influence on how the public interprets and understands political
material as a whole.

Conclusion

In order to gather information from a representative sample of 200 respondents,
equally divided between men and women, a thorough survey approach, as described by
Kraemer (1991), was used in this study on the transformative role of media in shaping
Political socialization in Pakistan. The main conclusions showed that television was the most
popular medium, with most people watching it for one to three hours every day, highlighting
its crucial role in forming political consciousness. Notably, political talk programs have been
shown to have an impact on public conversation, which is consistent with the views of
Lazarsfeld and Katz.

Consistent with Katherine Cramer Walsh's emphasis on the importance of political
conversations, the study confirmed the significant impact of media consumption patterns
on political socialization, rejecting the alternative hypothesis and supporting the idea that
media habits play a substantial role in shaping individuals' political awareness. The
participants' participation with various media outlets—especially television and political
talk shows—highlighted the media's crucial role in shaping the course of political issues
while also demonstrating a dedication to information retention. The study's conclusion
emphasized the media's significant influence in framing issues and establishing narrative
structures, which in turn affects how the general public perceives and comprehends political
content, particularly talk shows. The results highlight the continuous need for study to
navigate the changing media landscape and its significant impact on democratic societies,
and they provide important new insights into the complex link between media consumption
patterns and political socialization.

Recommendations

¢ Implement comprehensive media literacy programs in educational institutions
and communities.

e Strengthen and enforce regulatory frameworks to ensure media accountability.
This involves promoting responsible journalism, fact-checking, and adherence to
ethical standards.
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e Encourage a diverse and pluralistic media landscape that represents various
perspectives and voices.
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